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FONDUL DE CARTE EXISTENT IN BIBLIOTECA PROGRAMULUI MBA
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1 JAAKER, D. A. JDEVELOPING BUSINESS STRATEGY 1998
2 [AAKER,D.A. JADVERTISING MANAGEMENT 1992
3 JACKOFF,RL.L. THE DEMOCRATIC CORPORATION 1994
4 JADAM, E. EVERET JPRODUCTION AND OPERATIONS MANAGEMENT (ED. 5) 1992
5 JAITCHISON JIM [CUTTING EDGE ADVERTISING ed. all-a 2004
6 [JAKHTER, S. H. JGLOBAL MARKETING STRATEGY 1995
7 JALBANESE, R. IMANAGEMENT 1988
8 [JALBAUM ,G;:STANDSKOV,J  [INTERNATIONAL MARKETING and EXPORT MANAGEMENT, ed.4 2002
9 JALLAIRE, Y; FARSIROTU, M.  JL'ENTREPRISE STRATEGIQUE 1993
10 JALLEN, TH. IMERRIAM-WEBSTER'S-COLLEGIATE DICTIONARY 1993
11 JALTER,St INFORMATION SYSTEM 1999
12 JAJAMI, A. Riad IINTERNATIONAL BUSINESS: Theory and Practice 1992
13 JANDERSON, C.H. JRETAILING - CONCEPTS, STRATEGY AND INFORMATION 1993
14 JANDERSON, Ph. THRESHOLD COMPETITOR vol. I, vol I 1998
15 JANTHONY, R. JACCOUNTING: TEXT AND CASES ed. A-X-a 1999
16 JANTHONY, R. JACCOUNTING: TEXT AND CASES 1999
17 JANTHONY, R. IACCOUNTING: TEXT AND CASES (Instructor's Manual, vol |) 1999
18 JANTHONY, R. JACCOUNTING: TEXT AND CASES (Instructor's Manual, vol ) 2000
19 JANTHONY, R. JACCOUNTING: TEXT AND CASES (Instructor's Manual, vol I1) 1999
20 JANTHONY, R. JACCOUNTING: TEXT AND CASES (Instructor's Manual, vol I1) 2000
21 JANTHONY,R.,GOVINDARAJAN, [MANAGEMENT CONTROL SYSTEMS ED.a 8-a 1995
22 JANTHONY,R.;REECE J. JACCOUNTING: TEXT AND CASES 1989
23 JANTHONY,R;BREITNER,L ICORE CONCEPTS OF ACCOUNTING , ED. a 8-a 2003
24 JANTONIDES G;van RAAJ F |CASES IN CONSUMER BEHAVIOUR 1999
25 JAPPLEGATE, L.M. [CORPORATE INFORMATION SYSTEMS MANAGEMENT 1996
26 JAPPLEGATE, L.M. JCORPORATE INFORMATION SYSTEMS MANAGEMENT (ED. 4) 1996
27 JARCHER, S. H. THE THEORY OF BUSINESS FINANCE 1967
28 JARENS, W.T. JADVERTISING 1994
29 JASSAEL, H.B IMARKETING PRINCIPLES AND STRATEGY 1993
30 ATKINSON,A;BANKER,R.  [MANAGEMENT ACCOUNTING 1995 1995
31 JATRILL,P;MC LANEY,E MANAGEMENT ACCOUNTING FOR NONSPECIALISTS, ED.a 3-a 2002
32 [|BAGOzZI, RP. JMARKETING MANAGEMENT 1998
33 |BALL, R. JREADINGS IN INVESTMENTS 1965
34 IBANTAS, A. IDICTIONAR ENGLEZ-ROMAN 1996
35 [BANTAS, A. IDICTIONAR ROMAN-ENGLEZ- 1995
36 JBARNES, L.B. TEACHING AND THE CASE METHOD 1993
37 [|BARANOFF ETTI JRISK MANAGEMENT AND INSURANCE 2004
38 IBARON, T ISTATISTICA TEORETICA S| ECONOMICA 1996
39 [BARTLETT C.;GHOSHALS. IMANAGING ACROSS BORDERS , ED.alla 2002
40 [BAZOGE, BENOIT [COMMENT REUSSIR DES PRESENTATIONS managerial percutant 1992
41 |BEASLEY , MARK JAUDITING CASES |, ed. All-a 2003
42 IBECKMAN, M. D. JFOUNDATIONS OF MARKETING-ED.5 1992
43 JBECKMAN, D.; RIGBY, J. JFOUNDATIONS OF MARKETING-ED.6 2003
44 [BEDARD C. MICHAEL JLA METHODE DES CAS 1991
45 IBEER,M.NITIN,N. IBREAKING THE CODE OF CHANGE 2000
46 [BELL, C. PETER [STATISTICS FOR BUSINESS 1992




|Nr. ANUL

ort AUTORUL TITLUL CARTII APARITIEI

47 |BENDER, URS PETER SECRETS OF POWER PRESENTATION 1991
48 [BERKOWITZ, E. N. JMARKETING, 3RD CANADIAN EDITION 1998
49 [BERKOWITZ, E. N. IMARKETING - ED. 2 1995
50 JBERENSON,M;LEVINE,D; JBASIC BUSINESS STATISTICS + CD, ED.a 9-a 2004
51 |BERMAN, B. JRETAIL MANAGEMENT(ED. 5) 1992
52 [BERNARD, YVES JVOCABULAR ECONOMIC S| FINANCIAR 1994
53 |BERNHARDTK:KINNEART.  JCASES IN MARKETING MANAGEMENT ED.6 1994
54 [BERNSTEIN, A. JFINANCIAL STATEMENT ANALYSIS-THEORY APPLICATION 1974
55 [BEST J. ROGER JMARKETING-BASED MANAGEMENT , ED.a-lll-a 2004
56 JBIENVENU SHERRON JBUSINESS COMMUNICATION +CD 2002
57 [BLANCHARD,O JMACROECONOMICS +CD ,ED.a 3-a 2003
58 IBLOCHER, CHEN, LIN fcOST MANAGEMENT:A STRATEGIC EMPHASIS 1999
59 |BLUNDEL RICHARD |[EFECTIVE ORGANIZATIONAL COMMUNICATION |, ed. a ll-a 2004
60 [BOAR, B.H. STRATEGIC THINKING FOR INFORMATION TECHNOLOGY 1997
61 |BOAR, B.H. THE ART OF STRATEGIC PLANNING 1993
62 |BODIE, Z JNVESTMENTS (ED. 3) 1996
63 IBODIE, Z.; Kane, A.; Marcus, A.J.IINVESTMENTS, 2nd canadian edition 1997
64 IBODIE, Z.; Kane, A.; Marcus, A.J.IINSTRUCTOR‘S MANUAL with solutions 1993
65 [BODIE, Z.; Kane, A.; Marcus, A.JJNVESTMENTS, 4nd edition 1999
66 IBODIE, Z.; Kane, A.; Marcus, A.J.IINVESTMENTS , 4ND canadian edition 2003
67 |BOHLANDER - SNELL JMANAGING HUMAN RESOURCES -Ed. a 11-a 2001
68 IBOLLES, R. JWHAT COLOUR IS YOUR PARACHUTE? 1996
69 |BONINI, G.P. JQUANTITATIVE ANALYSIS FOR MANAGEMENT 1997
70 JBOONE, L E.-KURTZ,D JCONTEMPORARY MARKETING-ED.8 1995
71 JBOURQUE, L JHOW TO CONDUCT SELF-ADMINISTRATED 1995
72 |BOWERSOX, D. J. INTRODUCTION TO TRANSPORTATION 1981
73 |BowERrsoX, D. J. SUPPY CHAIN LOGISTICS MANAGEMENT 2002
74 IBRAESCU, MARIA IDICTIONAR FRANCEZ - ROMAN 1995
75 |BRADLEY, F JNTERNATIONAL MARKETING STRATEGY, ED. a 4-a 2002
76 [BREALEY,R. JPRINCIPLES OF CORPORATE FINANCE 1981
77 BREALEY,R; MYERS, S JPRINCIPLES OF CORPORATE FINANCE ed. A-V-a 1996
78 [BREALEY,R; MYERS, S JPRINCIPLES OF CORPORATE FINANCE 1996
79 IBREALEY,R;MYERS,S. JPRINCIPLES OF CORPORATE FINANCE-ED 7 + CD 2003
80 |BREALEY R;MYERS,S. STUDY GUIDE for use with Fundamentals of CORP.FINANCE 2001
81 IBRIGHTMAN, H STATISTICS FOR BUSINESS PROBLEMS SOLVING 1992
82 IBRIMSON, A. JAMES JACTIVITY ACCOUNTING 1991
83 |BROOKFIELD, S.D. THE SKILLFUL TEACHER 1990
84 [BRUNER, C. G. JMARKETING SCALES HANDBOOK 1994
85 JBUCKLEY,P..GHAURI,P. JINTERNETIONAL MERGER AND ACQUISITIONS A READER 2002
86 JBURNETT, J. J. JPROMOTION MANAGEMENT 1984
87 JBURNES BERNARD JMANAGING CHANGE ed. a IV-a 2004
88 JBURNS A.; BUSHR. IMARKETING RESEARCH Ed.alV a 2003
89 JBURNS A.; BUSH R. JMARKETING RESEARCH Ed.alVa 2003
90 IBURNS A.; BUSHR. IMARKETING RESEARCH Instructor's manual , Ed.alV a 2003
91 |BUSH RONALD TEST ITEM FILE MARKETING RESEARCH ED.a IV-a 2003
92 |BuzzEL, R.D. THE PIMS PRINCIPLE 1987
93 IBYARS, I.L. JPERSONNEL MANAGEMENT 1979
94 JcADY,, J.F. STRATEGIC MARKETING 1986
95 |cAMPBELL, R. THE VALUATION PRICING OF PRIVATELY HELD BUSINESS INTERE 1990
96 JcANDEAR JCOMUNICAREA MANAGERIALA 1996
97 JCANGEMI , MICHAEL IMANAGING THE AUDIT FUNCTION |, ed, alll-a 2003
98 JCARBAUGH, J. ROBERT JINTERNATIONAL ECONOMICS - fourth edition 1992
99 |CARNEGIE,D SECRETELE SUCCESULUI 1997
100 JCARPENARU, St.D. JDREPT COMERCIAL ROMAN 1998
101 JCARTER, PHILLIP J. TEST YOUR 1Q 1992
102 JCARTER, PHILLIP J. THE NEW 1Q TEST 1994
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103 JCARUSO DAVID THE EMOTIONALLY INTELLIGENT MANAGER , ed. all-a 2004
104 JCASEK; FAIRR JPRINCIPLE OF ECONOMICS 2002
105 JCASCIO, F. W. JMANAGING HUMAN RESOURCES 1995
106 JCATEORA, P.R. INTERNATIONAL MARKETING ED.10 1999
107 JCATEORA, R. P. JINTERNATIONAL MARKETING ED.8 1993
108 JCERTO-SALES-OWEN JMODERN MANAGEMENT IN CANADA 1998
109 JCERTO C. SAMUEL JMODERM MANAGEMENT + CD ED.a9-a 2003
110 JCENTER,A;JACKSON,P JPUBLIC RELATIONS PRACTICES 2002
111 JCHANDLER, A. D. STRATEGY AND STRUCTURE 1972
112 [CHASE, B. R. JPROD. AND OP. MANAGEMENT - a life cycle approach, ed.6 1992
113 JCHASE, B. R. JPRODUCTION AND OPERATIONS MANAGEMENT (ed.a7a) 1995
114 JCHASE,B R. JPRODUCTION AND OPERATIONS MANAGEMENT (ED. 8) 1998
115 JCHRISTENSEN C.R. TEACHING AND THE CASE METHOD 1981
116 JCHOPRA,S;MEINDL,P. SUPPLY CHAIN MANAGEMENT, ed. A Il-a 2004
117 JCHOWDHURY,SUBIR JORGANIZATION 21 2003
118 JCHURCHILL, A. G. IBASIC MARKETING RESEARCH 1996
119 ICHURCHILL, A. G. IMARKETING RESEARCH-Methological Foundations, ed.6 1995
120 ICHURCHILL, A. G. IMARKETING RESEARCH-Methological Foundations, ed.5 1991
121 JCLARK, B. JPRODUCT DEVELOPMENT PERFORMANCE 1991
122 [CLARKE, Darral G. IMARKETING ANALYSIS AND DECISION MAKING 1987
123 [promieno oA SR ADYERTISIG PROMOTION and MARKETIG
124 |COILLIE - TREMBLAY JcORRESPONDANCE D'AFFAIRES ET 85 LETTRES MODELES 1991
125 JCOLANDER,D JEconomics 1993
126 JCOOK, J. K. JAMA: a complete guide to strategic planning for small business 1995
127 JCOOPER, R. G. JWINNING AT NEW PRODUCTS 1987
128 JCOPELLAND, E. THOMAS JFINANCIAL THEORY AND CORPORATE POLICY 1992
129 JCOREY, E. R. INDUSTRIAL MARKETING - CASES CONCEPTS 1983
130 JCOREY, E.R. JPROBLEMS IN MARKETING 1981
131 JCOREY, E. R. INDUSTRIAL MARKETING CASES CONCEPTS-ED. 2 1976
132 JCORTADA J.W. IBEST PRACTICES IN INFORMATION TECHNOLOGY 1998
133 JCOSSERAT , GRAHAM IMODERN AUDITING | ed. all-a 2004
134 [COYLE, THE MANAGEMENT OF BUSINESS LOGISTICS 1992
135 JCOYNE, D IMANAGERIAL ECONOMICS 1984
136 JCOUGHLAN , ANNE JMARKETING CHANNELS , ed. aVl-a 2001
137 JCRAINER,S [KEY MANAGEMENT IDEAS 1998
138 JCRAVENS, D. W. STRATEGIC MARKETING-CASES AND APPLICATIONS 1983
139 JCRAVENS, D. W. ISTRATEGIC MARKETING MANAGEMENT CASES-ED.4 1993
140 JCRAVENS, D. W. IMARKETING MANAGEMENT 1987
141 JCRAVENS, D. W. ISTRATEGIC MARKETING 1987
142 JCRAVENS, D. W. STRATEGIC MARKETING 1994
143 JCRAVENS, D. W. STRATEGIC MARKETING -ed2CASES AND APPLICATIONS 1986
144 JCRAVENS, D. W. STRATEGIC MARKETING MANAGEMENT CASES ED.5 1996
145 JCUMMINGS, T. JORGANIZATION DEVELOPMENT AND CHANGE ed.a-Vl-a 1993
146 |CZEPIEL, J. A. ICOMPETITIVE MARKETING STRATEGY 1992
147 IDALRYMPLE, D. J. IMARKETING MANAGEMENT: TEXT&CASES 1995
148 |DANIELS, J. JOHN JINTERNATIONAL BUSINESS-ED.6 1992
149 [DANIELS, J. JOHN INTERNATIONAL BUSINESS-ED.X 2004
150 [DARMON, R. I. JADVERTISING MANAGEMENT IN CANADA 1984
151 JDARMON, RY. IMARKETING IN CANADA, 3RD EDITION 1989
152 |DAVIDSON, J. D. THE GREAT RECKOGNING-THE REVISED AND UPDATED EDITION 1993
153 JDAVIS, B. G. TOOLS FOR TEACHING 1993
154 |DECOSTE, CLAUDE JCOMPRENDRE ET MAITRISEI-LOTUS 1992
155 |DE BURGA , SEAN JNTERNATIONAL MARKETING AN SME PERSPECTIVE 2004
156 JDeMELLO,J [CASES IN FINANCE 2003
157 JDERTOUZOS, M.L. JWHAT WILL BE 1997
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158 JDESSLER, GARY JHUMAN RESOURCE MANAGEMENT IN CANADA 1992
159 JDESSLER, GARY JHUMAN RESOURCE MANAGEMENT IN CANADA, ED. a 9-a 2003
160 JDESSLER, GARY JORGANIZATION AND MANAGEMENT 1976
161 JDESSLER, GARY JPERSONNEL/HUMAN RESOURCES MANAGEMENT ED.5 1991
162 JDESSLER GARY JMANAGEMENT PRINCIPLES AND PRACTICES ... , ed.alll-a 2004
163 JDESSLER-STARKE-CYR, IMANAGEMENT 2001
164 |DICKSON, P. R. JMARKETING MANAGEMENT 1994
165 JDORNBUSCH, R. JMACROECONOMICS 1993
166 JDOUGLAS,S.;.CRAIG, C. JGLOBAL MARKETING STARTEGY 1995
167 JDRAGULANESCU, N. IDE LA CALITATEA CONTROLATA LA CALITATEA TOTALA 1996
168 JDRAGULANESCU, N. JLA QUALITE EN ROUMANIE 1996
169 JpROMS, W. G. JFINANCE AND ACCOUNTING FOR NONFINANCIAL MANAGERS 1997
170 JproOMS, W. G. JFINANCE AND ACCOUNTING FOR NONFINANCIAL MANAGERS 2002
171 JDUNNE, P;LUSH R JRETAILING MARKETING, 3RD EDITION 1999
172 JDUTKA, ALAN JAMA HANDBOOK FOR CUSTOMER SATISFACTION 1995
173 JEAKINS, M. J. JDESKTOP PUBLISHING WITH 1990
174 JEBLE, K. E. THE CRAFT OF TEACHING 1988
175 JEGGERT, MAX THE PERFECT RESUME 1992
176 JEGGERT, MAX THE PERFECT INTERVIEW 1992
177 JEICOFF, A IDIRECT MARKETING THROUGH BROADCAST MEDIA 1995
178 [EITEMAN, K. JMULTINATIONAL BUSINESS FINANCE 1995
179 [EITEMAN fcD MULTINATIONAL BUSINESS FINANCE ed.aX-a 2004
180 JEITEMAN,D;STONEHILL,A;  IMULTINATIONAL BUSINESS FINANCE 2004
181 JEITEMAN,D;STONEHILL,A;  IMULTINATIONAL BUSINESS FINANCE 2004
182 JELLIOT.J (editor) JREADER IN INTERNATIONAL RELATIONS 1992
183 JEMERY,D; FINNERTY.J JCORPORATE FINANCIAL MANAGEMENT ED. a 2-a 2004
184 JENGEL, J. F. [PROMOTIONAL STRATEGY 1994
185 JENIS, B. M. IMARKETING CLASSICS 1995
186 JERSKINE,J.A TEACHING WITH CASES 1981
187 JERSKINE,J.A TEACHING WITH CASES 2003
188 JEVANS, JR. JMARKETING, 2ND CANADIAN EDITION 2000
189 JFANSON, BARBARA A. JPRODUCING A FIRST CLASS NEWSLETTER 1994
190 JFARSIROTU, MIHAELA JMANAGEMENT STRATEGIC 1998
191 JFELEAGA, N. JMBLANZIREA JUNGLEI CONTABILITATII 1996
192 JFELEAGA, N. SISTEME CONTABILE COMPARATE 1995
193 JFELEAGA, N. [CONTABILITATE APROFUNDATA 1996
194 JFELEAGA, N.; IONASCU, | JCONTABILITATE FINANCIARA vol.1 1993
195 JFELEAGA, N.; IONASCU, | JCONTABILITATE FINANCIARA vol.2 1993
196 JFELEAGA, N.; IONASCU, | JCONTABILITATE FINANCIARA vol.3 1993
197 JFELEAGA, N.; IONASCU, | JCONTABILITATE FINANCIARA vol.4 1993
198 JFELEAGA, N.; IONASCU, | TRATAT DE CONTABILITATE - vol. | 1998
199 JFELEAGA, N.; IONASCU, | TRATAT DE CONTABILITATE - vol. II 1998
200 JFELEAGAN; MALCIU,L JPOLITICI SI OPTIUNI CONTABILE 2002
201 JFELLOWS, C. MICHAEL JMACROECONOMICS IN A CANADIAN SETTING 1993
202 JFELLOWS; DEVLIN JMACROECONOMICS IN A CANADIAN SETTING-STUDY GUIDE 1993
203 JFERREL, O. C. STRATEGIC MARKETING MANAGEMENT 1994
204 JFILION,L.J. JREALISER SON PROJET D'ENTREPRISE 1999
205 JFILIP FLORIN GHE. DECIZIE ASISTATA DE CALCULATOR 2002
206 [FILIP FLORIN GHE. SOCIETATEA INFORMATIONALA 2001
207 JFILL , CHRIS IMARKETING COMMUNICATIONS , ed. alll-a 2002
208 JFINK, ARLENE JHOW TO ANALYSE SURVEY DATA 1995
209 JFINK, ARLENE THE SURVEY HANDBOOK 1995
210 JFINK, ARLENE JHOW TO ASK SURVEY QUESTIONS 1995
211 JFINK, ARLENE JHOW TO DESIGN SURVEYS 1995
212 JFINK, ARLENE JHOW TO SAMPLE IN SURVEYS 1995
213 JFINK, ARLENE JNOW TO REPORT ON SURVEYS 1995
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214 JFISHER R.,URY W. IGETTINGTOYES ED. a2a 1991
215 JFLEISCHER.;BENSOUSSAN  ISTRATEGIC AND COMPETITIVE ANALYSIS 2003
216 JFRANCIS,J;IBBOTSON,R INVESTMENTS - A GLOBAL PERSPECTIVE 2002
217 JFORD , DAVID JMANAGING BUSINESS RELATIONSHIPS | ed. all-a 2003
218 JFOSTER, GEORGE JFINANCIAL STATEMENT ANALYSIS (ED. 2) 1986
219 JFRANKS, R. [CORPORATE FINANCE 1985
220 |FREY, H. JAMES JHOW TO CONDUCT INTERVIEWS BY TELEPHONE AND IN PERSON] 1995
221 JFROST, P.; NORD , W. JMANAGERIAL AND ORGANIZATIONAL REALITY 2004
222 [FRUHAN, E. W. JCASE PROBLEMS IN FINANCE 1002
223 [FRY, J. STRATEGIC ANALYSISED.4 2000
224 JFULD , LEONARD THE NEW COMPETITIOR INTELLIGENCE 1995
225 |GAGNON, JEAN-MARIEMANESYTRAITE DE GESTION FINANCIERE 1990
226 |GARTNER MANFRED JMACROECOMONICS 2003
227 |GEBELEIN,S.;STEVENS,L. SUCCESSFUL MANAGER"S HANDBOOK 2001
228 JGERBERM JMITUL INTREPRINZATORULUI 2003
229 IGHEMAWAT, P. STRATEGY AND THE BUSINESS LANDSCAPE 1999
230 |GIBSON, L. J. JORGANIZATIONS-BEHAVIOR, STRUCTURE, PROCESSES (ED. 7) 1991
231 |GIBSON, L. J. JORGANIZATIONS-BEHAVIOR, STRUCTURE, PROCESSES (ED. 5) 1985
232 |GIDDY, H. INSTRUCTOR'S GUIDE FOR GLOBAL FINANCIAL MARKETS 1994
233 |GILLESPIE, I.; LEWIS, R. JPRINCIPLES OF FINANACIAL ACCOUNTING ed.alll-a 2004
234 |GITMAN,L JPRINCIPLES OF MANAGERIAL FINANCE-BRIEF - ED. a 3-a 2003
235 JGITMAN,L JPRINCIPLES OF MANAGERIAL FINANCE - ED.a10-a 2003
236 JGOLDRATT, M. E. THE GOAL 1993
237 |GOLDRATT, M. E. THE GOAL 1999
238 JGOLEMAN,D INTELIGENTA EMOTIONALA 2001
239 JGOMEZ-BALKIN IMANAGING HUMAN RESOURCES 1998
240 JGOMEZ-MEJIA;BALKIN;CARDY JMANAGING HUMAN RESOURCES, ed.alV-a 2004
241 |GOULD, F. J. INTRODUCTORY MANAGEMENT SCIENCE 1991
242 JGOULD, F. J. JQUANTITATIVE CONCEPTS FOR MANAGEMENT 1988
243 JGRASHA, A. E. TEACHING WITH STYLE 1999
244 |GRAY, S. W. JHOTEL AND MOTEL MANAGEMENT AND OPERATION 1990
245 |GRECO,J IIBBOTSON ACADEMIC SOFTWARE MANUAL +CD 2002
246 |GREENBERG JERALD IMANAGING BEHAVIOR IN ORGANIZATION | ed. alV-a 2005
247 JGREYSER, S. A. [CASES IN ADVERTISING AND COMMUNICATION MANAGEMENT 1992
248 |GRIFFIN, R. INTERNATIONAL BUSINESS -EDITIA 1 1996
249 [GRIFFIN, R. JINTERNATIONAL BUSINESS-EDITIA2 1999
250 [GRIFFIN, R. JINTERNATIONAL BUSINESS-EDITIA 3 2002
251 |GRIFFIN, R. JINTERNATIONAL BUSINESS-EDITIA 3 2003
252 |GRIFFIN, R. INTERNATIONAL BUSINESS Instr.Manual-Test Bank 1999
253 JGRIFFIN,R.;PUSTAY,M. INTERNATIONAL BUSINESS , ED. A IV-a 2005
254 JGROVER, R. THEORY AND SIMULATION OF MARKET FOCUSED MANAGEMENT 1995
255 JGUILTINAN, J. P. IMARKETING MANAGEMENT STRATEGIES AND PROBLEMS ED5 1994
256 JGUILTINAN, J. P. IMARKETING MANAGEMENT STRATEGIES AND PROGRAMS, €d.6 1997
257 |Guy , DAN JAUDIT SAMPLING , ed. AV-a 2002
258 [HAAG, S. JManagement Information Systems for the Information Age 1998
259 JHALL EARL INTEGRATED PROJECT MANAGEMENT 2003
260 JHALPERN - WESTON JFINANTE MANAGERIALE 1998
261 JHALPERN, PAUL JCANADIAN MANAGERIAL FINANCE (ED. 3) 1989
262 JHALPERN, PAUL [CANADIAN MANAGERIAL FINANCE (ED. 4) 1994
263 JHALPERN, PAUL [cANADIAN MANAGERIAL FINANCE (ED. 4)-STUDY GUIDE 1994
264 JHAMEL PRAHALAD JCOMPETING FOR THE FUTURE 1994
265 JHAMMER,, M. Reenginering the corporation a manifesto for business revolution 1993
266 JHAMMER,, M. THE REENGINEERING REVOLUTION 1995
267 JHAMPTON, J. JFINANCIAL DECISION MAKING CONCEPTS-PROBLEMS AND CASE{ 1989
268 JHARRISON, W; HORNGREN  JFINANCIAL ACCOUNTING , ED. aVl-a 2006
269 JHANEY, W. JCOMMUNICATION AND ORGANIZATIONAL BEHAVIOR 1967
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[ 270 JHANRY, R. W. JMANAGERIAL ECONOMICS-ANALYSIS AND CASES 1978
271 JHANSEN, MOWEN, ELIAS JMANAGEMENT ACCOUNTING 1995 1995
272 JHANSEN, MOWEN, ELIAS JMANAGEMENT ACCOUNTING 1998 1998
273 JHANSEN, MOWEN, ELIAS JCOST MANAGEMENT ACCOUNTING AND CONTROL 1996
274 JHARMON, L. RAY JREINVENTING THE FACTORY I 1992
275 JHARTLEY, R. F. IMARKETING SUCCESS 1985
276 JHATCH, E. JINVESTMENT MANAGEMENT IN CANADA 1989
277 JHELFERT, A.E. TECHNIQUES OF FINANCIAL ANALYSIS 1991
278 HELFERT, A.E. TECHNIQUES OF FINANCIAL ANALYSIS -ED. 10 2003
279 JHENRY, R. W. JMANAGERIAL ECONOMICS-ANALYSIS AND CASES 1978
280 JHESKETT, L.J. SERVICE BREAKTHROUGH Chancing the rule of the game 1990
281 JHILL,R.P(editor) JMARKETING AND CONSUMER RESEARCH in thePUBLIC INTEREST 1996
282 JHILL,L JBECOMING A MANAGER 1993
283 JHILL LIZ JFOUNDATION MARKETING ed. alll-a 2004
284 JHILL, W. L. CH. JINTERNATIONAL BUSINESS: competing the global market 1994
285 JHINKLE, CH. L. fcASES IN MARKETING MANAGEMENT 1992
286 JHOFFMAN, L. D. JFINITE MATHEMATICS WITH CALCULUS 1995
287 JHORNE VAN JAMES JFUNDAMENTALS OF FINANCIAL MANAGEMENT-STUDY GUIDE 1989
288 JHORNE VAN JAMES JFUNDAMENTALS OF FINANCIAL MANAGEMENT-ED.6 1989
289 JHORNE VAN JAMES JFUNDAMENTALS OF FINANCIAL MANAGEMENT-ED.7 1989
290 JHORNE VAN JAMES JFINANCIAL MANAGEMENT AND POLICY-ED.5 1981
291 JHORNE VAN JAMES JFINANCIAL MANAGEMENT AND POLICY ED.9 1993
1991
292 |HORNGREN,C ICOST ACCOUNTING 557
293 JHORNGREN,C;HARRISON,W. JACCOUNTING - 1991 1991
294 JHORNGREN,C.;FOSTER,G.  JCOST ACCOUNTING A MANAGERIAL EMPHASIS 1997 1997
295 JHORNGREN , SUNDEN INTRODUCTION TO MANAGEMENT ACCOUNTING 1996 +1dischetal 1996
296 |HORNGREN,C.;SUNDEM,G. IINTRODUCTION TO MANAGEMENT ACCOUNTING 2005
297 JHULL,J JOPTIONS, FUTURES AND OTHER DERIVATIVE SECURITIES 1993
298 JHULL,J JOPTIONS, FUTURES AND OTHER DERIVATIVES ED. a 5-a 2003
299 JHULL,J JOPTIONS, FUTURES AND OTHER DERIVATIVES ED. a 5-a +CD 2003
300 JHUNSAKER P. DILAMARTER  JTRAINING IN MANAGEMENT SKILLS 2004
301 JHUNSAKER PHILLIP IMANAGEMENT A SKILLS APPROACH ed.all-a 2005
302 JHUNT, P. IBASIC BUSINESS FINANCE 1974
303 JHURST, D [CRISIS&RENEVAL-Meeting the Challenge of Organ. Change 2001
304 JHUTCHINSON, S.E. IDBASE IV 1993
305 JHUTCHINSON, S. E. JM EXCEL 7.0 FOR WINDOWS '95 1996
306 JHUTT, M. D. JBUSINESS MARKETING MANAGEMENT-ED. 4 1989
307 JHUTT, M. D. [BUSINESS MARKETING MANAGEMENT-ED. 3 1989
308 JHuTT, M. D. JNDUSTRIAL MARKETING MANAGEMENT 1985
309 IIMAI, MASAAKI IGEMBA KAIZEN-a commonsense,low cost approach to managem. 1997
310 JIVANCEVICH, J. M. JMANAGING FOR PERFORMANCE 1983
311 JJACKSON, B.B. JWINING AND KEEPING. .. 1985
312 JACOBS, P;FARWELL,L;NEAVE JFINANCIAL INSTITUTIONS 1972
313 JAIN, C. JMARKETING - PLANNING AND STRATEGY ED.3 1990
314 JAIN, C. JMARKETING - PLANNING AND STRATEGY ED.6 2000
315 AN, H TRENDS AND CHALLENGES 1994
316 JJENSEN, R The BUSINESS MANAG. LABORATORY ( + Admin's manual) 1996
317 JJOHNS,GARY JORGANIZATIONAL BEHAVIOR 1996
318 JJOHNS,GARY JCOMPORTAMENT ORGANIZATIONAL 1998
319 POHNS,GARY JCOMPORTAMENT ORGANIZATIONAL 1998
320 POHNSON,S JWHO MOVED MY CHEESE 1998
321 JJOHNSON,G.;SCHOLES,K.  JEXPLORING CORPORATE STRATEGY ed. aVl-a 2002
322 JIONES,P.C JINVESTMENTS ANALYSIS AND MANAGEMENT-ED.3 1991
323 JJORION PHILIPPE JFINANCIAL RISK MANAGER HADBOOK , ed. all-a 2003
324 JURAN, J.M JMANAGERIAL BREAKTHROUGH 1995
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325 JUURAN,J.M JPLANIFICAREA CALITATII 2000
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