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65 BODIE, Z.; Kane, A.; Marcus, A.J. INVESTMENTS, 4nd  edition 1999
66 BODIE, Z.; Kane, A.; Marcus, A.J. 2003
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68 BOLLES, R. WHAT COLOUR IS YOUR PARACHUTE? 1996
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90 BURNS A. ; BUSH R. MARKETING RESEARCH Instructor's manual ,  Ed. a IV a 2003
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139 CRAVENS, D. W. STRATEGIC MARKETING MANAGEMENT CASES-ED.4 1993
140 CRAVENS, D. W. MARKETING MANAGEMENT 1987
141 CRAVENS, D. W. STRATEGIC MARKETING 1987
142 CRAVENS, D. W. STRATEGIC MARKETING 1994
143 CRAVENS, D. W. STRATEGIC MARKETING -ed2CASES AND APPLICATIONS 1986
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186 ERSKINE,J.A TEACHING WITH CASES 1981
187 ERSKINE,J.A TEACHING WITH CASES 2003
188 EVANS, J R. MARKETING, 2ND CANADIAN EDITION 2000
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190 FARSIROTU, MIHAELA MANAGEMENT STRATEGIC 1998
191 FELEAGA, N. IMBLANZIREA JUNGLEI CONTABILITATII 1996
192 FELEAGA, N. SISTEME CONTABILE COMPARATE 1995
193 FELEAGA, N. CONTABILITATE APROFUNDATA 1996
194 FELEAGA, N.; IONASCU, I CONTABILITATE FINANCIARA  vol.1 1993
195 FELEAGA, N.; IONASCU, I CONTABILITATE FINANCIARA  vol.2 1993
196 FELEAGA, N.; IONASCU, I CONTABILITATE FINANCIARA  vol.3 1993
197 FELEAGA, N.; IONASCU, I CONTABILITATE FINANCIARA  vol.4 1993
198 FELEAGA, N.; IONASCU, I TRATAT DE CONTABILITATE - vol. I 1998
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200 FELEAGA,N; MALCIU,L POLITICI SI OPTIUNI CONTABILE 2002
201 FELLOWS, C. MICHAEL MACROECONOMICS IN A CANADIAN SETTING 1993
202 FELLOWS; DEVLIN MACROECONOMICS IN A CANADIAN SETTING-STUDY GUIDE 1993
203 FERREL, O. C. STRATEGIC MARKETING MANAGEMENT 1994
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231 GIBSON, L. J. ORGANIZATIONS-BEHAVIOR, STRUCTURE, PROCESSES (ED. 5) 1985
232 GIDDY, H. INSTRUCTOR'S GUIDE FOR GLOBAL FINANCIAL MARKETS 1994
233 GILLESPIE, I.; LEWIS, R. 2004
234 PRINCIPLES OF MANAGERIAL FINANCE-BRIEF - ED. a 3-a 2003
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251 GRIFFIN, R. INTERNATIONAL BUSINESS-EDITIA 3 2003
252 GRIFFIN, R. 1999
253 GRIFFIN,R.;PUSTAY,M. INTERNATIONAL BUSINESS , ED. A IV-a 2005
254 GROVER, R. THEORY AND SIMULATION OF MARKET FOCUSED MANAGEMENT 1995
255 GUILTINAN, J. P. MARKETING MANAGEMENT STRATEGIES AND PROBLEMS ED5 1994
256 GUILTINAN, J. P. MARKETING MANAGEMENT STRATEGIES AND PROGRAMS, ed.6 1997
257 GUY , DAN AUDIT SAMPLING  , ed. AV-a 2002
258 HAAG, S. Management Information Systems for the Information Age 1998
259 HALL  EARL INTEGRATED PROJECT MANAGEMENT 2003
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265 HAMMER,, M. 1993
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270 HANRY, R. W. MANAGERIAL ECONOMICS-ANALYSIS AND CASES 1978
271 HANSEN, MOWEN, ELIAS MANAGEMENT ACCOUNTING      1995   1995
272 HANSEN, MOWEN, ELIAS MANAGEMENT ACCOUNTING   1998 1998
273 HANSEN, MOWEN, ELIAS COST MANAGEMENT ACCOUNTING AND CONTROL 1996
274 HARMON, L. RAY REINVENTING THE FACTORY II 1992
275 HARTLEY, R. F. MARKETING SUCCESS 1985
276 HATCH, E. INVESTMENT MANAGEMENT IN CANADA 1989
277 HELFERT, A. E. TECHNIQUES OF FINANCIAL ANALYSIS 1991
278 HELFERT, A. E. TECHNIQUES OF FINANCIAL ANALYSIS -ED. 10 2003
279 HENRY, R. W. MANAGERIAL ECONOMICS-ANALYSIS AND CASES 1978
280 HESKETT, L.J. SERVICE BREAKTHROUGH Chancing the rule of the game 1990
281 HILL,R.P(editor) 1996
282 HILL,L BECOMING A MANAGER 1993
283 HILL  LIZ 2004
284 HILL, W. L. CH. INTERNATIONAL BUSINESS: competing the global market 1994
285 HINKLE, CH. L. CASES IN MARKETING MANAGEMENT 1992
286 HOFFMAN, L. D. FINITE MATHEMATICS WITH CALCULUS 1995
287 HORNE VAN JAMES FUNDAMENTALS OF FINANCIAL MANAGEMENT-STUDY GUIDE 1989
288 HORNE VAN JAMES FUNDAMENTALS OF FINANCIAL MANAGEMENT-ED.6 1989
289 HORNE VAN JAMES FUNDAMENTALS OF FINANCIAL MANAGEMENT-ED.7 1989
290 HORNE VAN JAMES FINANCIAL MANAGEMENT AND POLICY-ED.5 1981
291 HORNE VAN JAMES FINANCIAL MANAGEMENT AND POLICY ED.9 1993

292 HORNGREN,C COST ACCOUNTING
1991
1994

293 HORNGREN,C;HARRISON,W. ACCOUNTING - 1991 1991
294 HORNGREN,C.;FOSTER,G. COST ACCOUNTING A MANAGERIAL EMPHASIS    1997 1997
295 HORNGREN , SUNDEN INTRODUCTION TO MANAGEMENT ACCOUNTING  1996  +1discheta 1996
296 HORNGREN,C.;SUNDEM,G. INTRODUCTION TO MANAGEMENT ACCOUNTING  2005
297 HULL,J OPTIONS, FUTURES AND OTHER DERIVATIVE SECURITIES 1993
298 OPTIONS, FUTURES AND OTHER DERIVATIVES ED. a 5-a 2003
299 OPTIONS, FUTURES AND OTHER DERIVATIVES ED. a 5-a +CD 2003
300 TRAINING  IN MANAGEMENT SKILLS 2004
301 HUNSAKER PHILLIP 2005
302 HUNT, P. BASIC BUSINESS FINANCE 1974
303 HURST, D CRISIS&RENEVAL-Meeting the Challenge of Organ. Change 2001
304 HUTCHINSON, S. E. DBASE IV 1993
305 HUTCHINSON, S. E. M EXCEL 7.0 FOR WINDOWS '95 1996
306 HUTT, M. D. BUSINESS MARKETING MANAGEMENT-ED. 4 1989
307 HUTT, M. D. BUSINESS MARKETING MANAGEMENT-ED. 3 1989
308 HUTT, M. D. INDUSTRIAL MARKETING  MANAGEMENT 1985
309 IMAI, MASAAKI 1997
310 IVANCEVICH, J. M. MANAGING FOR PERFORMANCE 1983
311 JACKSON, B.B. WINING  AND KEEPING… 1985
312 JACOBS, P;FARWELL,L;NEAVE,EFINANCIAL INSTITUTIONS 1972
313 JAIN, C. MARKETING - PLANNING AND STRATEGY ED.3 1990
314 JAIN, C. MARKETING - PLANNING AND STRATEGY ED.6 2000
315 JAIN, H TRENDS AND CHALLENGES 1994
316 JENSEN, R 1996
317 JOHNS,GARY ORGANIZATIONAL BEHAVIOR 1996
318 JOHNS,GARY COMPORTAMENT ORGANIZATIONAL 1998
319 JOHNS,GARY COMPORTAMENT ORGANIZATIONAL 1998
320 JOHNSON,S WHO MOVED MY CHEESE 1998
321 JOHNSON,G.;SCHOLES,K. EXPLORING CORPORATE STRATEGY   ed.  a VI-a 2002
322 JONES,P.C INVESTMENTS ANALYSIS AND MANAGEMENT-ED.3 1991
323 JORION  PHILIPPE 2003
324 JURAN, J.M MANAGERIAL BREAKTHROUGH 1995

MARKETING AND CONSUMER RESEARCH in thePUBLIC INTEREST

FOUNDATION MARKETING   ed. aIII-a

HULL,J    
HULL,J    
HUNSAKER P.,DILAMARTER  

MANAGEMENT A SKILLS APPROACH  ed.aII-a

GEMBA KAIZEN-a commonsense,low cost approach to managem.

The BUSINESS MANAG. LABORATORY ( + Admin's manual)

FINANCIAL RISK MANAGER HADBOOK , ed. aII-a
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325 JURAN,J.M PLANIFICAREA CALITATII 2000
326 KAHL, A.- BRIGHAM CANADIAN FINANCIAL MANAGEMENT+STUDENT RES. MAN. 1994
327 KAHL, A.- BRIGHAM CANADIAN FINANCIAL MANAGEMENT+STUDENT RES. MAN. 1994
328 KALAKOTA, R. ELECTRONIC COMMERCE (A MANAGER'S GUIDE) 1997
329 KARAYANNIS, A. SUCCESUL IN AFACERI 1995
330 KARDES,F   CONSUMER BEHAVIOR AND MANAGERIAL DECISION MAKING 2002
331 KARP, H. B. THE CHANGE LEADER 1996
332 KARSON, A. READY. I AM HIRED 1991
333 KEIRSEY DAVID PLEASE UNDERSTANP ME II 1998
334 KELLER,W STATISTICS FOR MANAGEMENT  AND ECONOMICS +CD -ED.5 2000
335 KELLER,W STATISTICS FOR MANAGEMENT  AND ECONOMICS +CD -ED.5 2000
336 KELLER,W STATISTICS FOR MANAGEMENT  AND ECONOMICS +CD -ED.6 2003
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